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INTRODUGTION

MOVE

- A comprehensive production and large format portfolio
to serve a variety of customers in the printing industry.

- Continuous innovation that drives the improvement of existing
products and the anticipation of potential new opportunities.

- Commitment to supporting our customers and helping
them achieve success.

Our strategy for developing the following marketing
campaign concepts was twofold: maintain the momentum
achieved by Canon’s drupa theme, The Power to Move,

as well as sustain continuity with the last two campaigns,
You Can and Print Beyond Limits.

After actively encouraging PSPs to persevere and aspire

in a challenging business environment, the time is right to
provide solid proof that Canon has become a dominant force
in digital printing by providing exactly what's required to
support short- and long-term success:
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2. UUR PRINGIPLE
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MESSAGING TONALITY

OUR TONALITY
15 INSPIRING AND POWERFUL.

IT'S ENERGIZING, EXCITING, AND PROGRESSIVE.
It makes you more aware of the possibilities and
potential that the future holds for print.
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MESSAGE TONALITY » Move Forward with Ganon

A bold and motivating message to print providers seeking success and transformation in an evolving industry.

In tandem with the campaign’s dynamic, modernistic imagery, written content focuses on three distinct ways
that working with Canon helps customers pursue a more positive future.

01 AUTHENTIC LEADERSHIP 02 VISIONARY TECHNOLOGY O3 TRUE ALLYSHIP

A driving force in the advance of the Our product portfolio speaks to our We're not just here to sell. We're here to
digital industrial print industry, we offer industry-leading innovation, so we tell serve, support, and set our customers up
unique insights into what's happening stories about how our solutions impact for short- and long-term success while
now and what lies ahead. results, not just make an impression. making the most of their investment.
“Stay a Step Ahead” “Boost Your Output” “Adapt and Diversify”

“Succeed in the Short Run” “Expand Your Range” “Gain a Competitive Edge”

“Pursue Productivity” “Display Excellence” “Accelerate Efficiency”
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IMAGERY

3. AN EXTENSIVE
IMAGE LIBRARY

was defined for the campaign to transport
our story and ensure a consistent look and
feel. This selection brings the exciting print
world of Canon to life.
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IMAGERY PRINGIPLES

Our image library demonstrates
energetic and futuristic imagery that
allows customers across segments to
experience the momentum of forward-
thinking solutions built into each and
every Canon press and printer.

IMPORTANT

To preserve the integrity of the style,
do not add any additional imagery to
the pool. The image pool is organized
into a hierarchy, which is explained on
the following pages.

Canon

Outperform
Competition

Industry
Leader

Technology
Innovations
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IMAGERY HIERARGRY

01HERO IMAGES

Hero images act as attention-getters
and evoke an emotional reaction. They
are the signature/iconic photos of the
campaign. They visualize energy and
action.

Claim: “Move Forward with Canon”

Canon

02 INNOVATION IMAGES

Innovation images signal not only the
persistent advance of technology but
also the dynamics of a world/industry
in flux. They also visually represent the
power of our solutions and support our
product-based storytelling.

03 ENERGY AND MOVEMENT

These supporting images round out
the visual dimensions of the campaign
and help create a sense of momentum
toward a positive future together.

They provide a dynamic backdrop for
promoting our industry leadership and
Impact.
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01. HERO IMAGES
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“Hero images” act as attention-getters and evoke an emotional reaction. They are the signature/iconic
IMAGERV HERU IMAGES photos of the campaign that engage the imagination and inspire. View appendix for all imagery.
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02. INNOVATION IMAGES
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“Innovation images” signal the persistent advance of technology and visually represent the
IMAGERV INNUVATIUN power of our solutions and products. View appendix for all imagery.
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(3. ENERGY AND MOVEMENT IMAGES




Images of energy and movement give the campaign additional dimension and create
IMAGERV ENERGY AND MUVEMENT a sense of progress toward a positive future together. View appendix for all imagery.
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4. BRAND ELEMENTS

L N
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TYPEFAGE FONTS

The Canon brand fonts
are key in achieving
the Move Forward with
Canon look and feel.

Canon

Headline font:

Tungsten
Semibold only
Always UPPERCASE

Roboto

Regular or Bold
Always sentence case
Tracking setto O

SEMIBOLD

Supporting font:

ROBOTO
ROBOTO
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TYPEFAGE USAGE

Positioning

The type should be positioned to

ensure good readability. There are no
restrictions on the positioning of the
slogan. This implies that the background
should be as plain as possible and not
too bright.

Font

The font for the headline should always
be Tungsten Semibold. Any other text

on the page should be Roboto Regular

or Roboto Medium.

Color

Drive visual engagement by bringing
color from the imagery into the type, or
type can be white. Exception: When type
IS not placed on an image but on a white
background, red or black may be used.

Canon

Canon

MOVE

4L “oVE FORWARD 2

A STEP AHEAD ————— r. Y J /i WITH GANuN

Canon has always been forward-thinking.

From developing a visionary product Y 4 /, A STEP AHEAD

portfolio to pioneering customer-driven
service and support so'utions' we're ' Canon has aIWayS been fOfWard'thinking.

P o l o ‘ r 3
ANUARY 2025 | $10.00 g | AMERICA’S MOST INFLUENTIAL AND WIDELY READ RESOURCE FORTHE PRINTING INDUSTRY

piworld.com | J

EXPANDING

OPPORTUNITIES

INNEW DIRECTIONS

committed to helping you keep your y / From developing a visionary product portfolio to
business visible, viable, and productive / pioneering customer- driven serv ice and support

now and for years to come. ] solutions, we're committed to helping you keep

" your business visible, viable, and productive
LET'S MOVE FORWARD TOGETHER. -

now and for years to come.
CANONPRODUCTIONPRINT.COM/PROGRESS

LET'S MOVE FORWARD TOGETHER.
CANONPRODUCTIONPRINT.COM/MOVEFORWA

eeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee

elsewhere. All other trademarks are thesproperty of their respective
eeeeeeeeeeeeeeeeeeeeeeeeeeeeeee

'h — -

LA

Examples Examples: color in the imagery used in the type
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TYPEFAGE USAGE

Size

The size may also be adjusted individually, but should
be as “bold and expressive” as possible and should not
get lost in the motif. If possible, different sizes should
be used within a headline—but no more than two type
sizes should be used in any headline. Headlines should
have a maximum of three lines. The words are always

placed in offset to each other (instead of flush). Typesize 1~
Typesize 2 —

Leading

The leading (the space between the lines of type) of the Typesize 1 —

headline should be 80% of the point size of the type.

MOVE FORWARD WITH CANON
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APPLIGATION OF LOGO OVER IMAGE

Positioning
The logo is displayed in one of the below
approved lockups:

 Red logo placed in white angled box
* The Master Logo in white or red may only
be used over a solid part of the image.

Canon

Canon g
Red logo placed in white angled box flush with headline | Ill
y I|
k ﬂ' ' I . |'I
| I' \ |I! |I
.-::f:u' I.I It
Wf H\\\ Lm | lMl \\\ DR I/ﬁ
The Master Logo in white or red may o be sed over

a solid part of the image.
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LOGO REGULATIONS

Logo Box

A buffer space must be
maintained within the

angular shape. The size of the
angular shape always remains
proportional to the logo.

The margin exists to prevent
other elements from being
placed too close to the logo.

The gutter and picture

margin is the height of
the Q) in the logo.

Canon

In-plant Impressions

InPlantimpressions.com | Jan/Feb/Mar 2025 HE ONLY PUBLICATION DEDICATED TO IN-PLANT PRINTERS

MOVE FORWARD
WITH CANON

A STEP AHEAD

Canon has always been forward-thinking.

From developing a visionary product portfolio to
pioneering customer-driven service and support
solutions, we're committed to helping you keep
your business visible, viable, and productive
now and for years to come.

LET'S MOVE FORWARD TOGETHER.
CANONPRODUCTIONPRINT.COM/MOVEFORWARD

1

——— The angled box is based on a 120° angle
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ST PRACTICE
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BEST PRAGTICGE IMAGE COMMUNICATION

When we are not promoting a specific
product, the following styles can be
used for branding or image
campaign purposes:

» Only the image
(print application, decoration)

» Slogan on image

(design element; e.g., in a showroom,

on the exhibition stand, event
decoration)

Canon

Banner

Fl]IIWAII[l

WITH I}AHIJH

| PROPELLING

RODUGTIVITY

| FORIMPACTFUL EFFICIENGY

BOOST
YOUR OUTPUT

MOVE FORWARD WITH CANON PLAYBOOK 2025 | 24



BEST PRAGTIGE IMAGE COMMUNICATION WEB BANNER

Canon

For web banners featuring content B o
unrelated to specific products or i
applications, the campaign claim is always
used in combination with a library image.

ISPLAY EXCELLENCE IN

EVERY DIMENSION
==

Colorads M-series shows

WATCOH THE VIDED

wide application range

Banner Ad (300x250 px)

Bl]lJST

This mechanic can be continued YOUR ﬂllTF[i
as required for any banner format.

The integration of a call-to-action
button is optional.

Commercial printers talk
about pursuing new growth WATCH THE VIDEO

Banner Ad (640x480 px)

Canon

REYNOLDS & REYNOLDS gains
key advantages with inkjet

IN THE SHORT RUN

Banner Ad (728x90 px)

Canon

I
=
| =
| T
i o )
.h.-. .- Ly i
£ & f
< r a‘..r'-"'.‘ I'
xr id 'I
i i
3 " F
- 1 = II '§

WATCH THE VIDEO

STAY A

SI1EP AHEAD

Canon

Banner Ad (300x600 px)
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BEST PRAGTIGE IMAGE COMMUNICATION SOGIAL MEDIA

Social media posts also follow the
guidelines of image communication:
We use bold slogans in combination
with our image pool.

Logo

Each social media channel’s profile image

is the Canon logo. To avoid overuse, it is not
necessary to include the Canon logo within the
post’s graphic itself.

Text

Take care not to use too much text

or make the font size too small.

Please test all posts on a mobile

device to ensure that the text is readable.

We recommend putting all the detailed
information in the post text (not in the image).

Canon

C'Aanon

Leram ipswm dolor sit amet, consactetur adipisicing ok, sed
do @iusmod tempors nodidunt vt lnbore et dolore Magra &t
aliqua. Ut endm ad menim venkam, guis nostrud exarcitation ul
lameD |ahoris retl ul abouip oX b coamamoado contoauat. Do
st rure dolor n reprehandoril in volupl ale velil assa cillusm
dolare eu Tugilat nulla panatur, Excepteur st Gocascal cugalcla

BOOST YOUR
MNIT

G ' S

Leorn more

O e 0

N Lke C) Comment > Share T Send

Social Media Post LinkedIn
1200x627 px

Caumman

Canaon EMEA

Monday at 11:00 AM B

Lorem ipsum delor sit amet, consectetuer adipiscing elit.
Sed diam nminim veniam, quis nostrud exerci tation.

DISPLAY

EXGELL

-

OQ i.i Lorem ipsum and 291 others 55 camments

[& Like

I | Comment ;J.> Share

Social Media Post Facebook

1200x630 px
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BEST PRAGTIGE PRODUCT COMMUNICATION

Slogans

| . . ACCELERATE

n our product communication, we adjust HUUST YUUH EFFIBIEN[:Y
our campaign claim to the product messaging.

The headline should refer to the specific product’s
Unique Selling Proposition while maintaining the

bold tonality and inspiring character of the
Move Forward with Canon campaign.

DISPLAY

o?

Imagery

DISPLAY

Our defined | Iso be used here, 2 ?
ou defnedimagerymayosobeusedres - S EVW EXCELLENCE
EXCELLENCE

be selected that conveys one of the product
benefits in a figurative sense.

The Arizona 2380 XTF

L rgerm | peoainn Color SN Qi COonen et
1-'|||| 'H.l'il'l_] el ol s reieTe my nildy

. : DISPLAY
The decision whether to use an image or not can

be made individually depending on the situation.

MOVE FORWARD WITH CANON
JEIaCARY IPOER T WA URD CANSN. COMm

Canon ’

Print ad in which the campaign is expressed Print ad in which the campaign is expressed through the imagery
through the headline and the headline
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BEST PRAGTIGE PRODUCT COMMUNICATION

PURSUE

PRODUCTIVITY

CAMON PROSTREAM 1800
and varioPRINT DX3200

Lovem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonumimy nibh

MOVE FORWARD WITH CANON
DEscover mone at Www.usa.canon.com

adipiscing elit. sed diam nonummy nibh

L) | Arizona 2300 XTF and
Colaradn 1650
“ Larem ipaum dolor sit amet, conscotetuer
-
-
i |
= | 3 1

B Canon

Two products combined red with red logo Two products combined white logo on solid background
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BEST PRAGTIGE PRODUCT GOMMUNICATION WEB BANNER

The following options are provided for

web banners that advertise specific oTAY A AGGELERATE

oroducts or applications. S'I'EP AHEA" EFFIBIENBY

-l-i-l- e (T

Version 1.

Combination of headline, image, and
call to action. The image should visually
support the related Unique Selling

AGCELERATE Canon

',‘-i'r | | EFFl B I ENEY The Bnlarfitresm BONOE
B BN e MUVE FOHWAKD WITH CANUN

Leaderboard (728x90 px)

Product example: version 2

=

o

Proposition. The headline can be placed *i‘ : .
: : : | - |
either on the image or on white. ﬁm - - ACCELERATE
. R The ColorWave 3800 EFFIGI ENGY
Version 2: ‘e N L Lo e i
Combination of headline, product image, Y wem——— -NULLLL{YU .
and call to action. ' i v O b o
Canon Canon
Canon Canon
For more information, consult your local
. Half-Page Ad (300x600 px) Half-Page Ad (300x600 px) Square (250x250 px) Square (250x250 px)
CanOn brand | ng team. Product example: version 1 Product example: version 2 Product example: version 1 Product example: version 2
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BEST PRACTIGE EVENTS/TRADESHOWS

Sample of how the campaign works for events/tradeshows.

1. 10x10-foot backdrop with Canon logo on a
solid color background with table in front
and pop-up signage on each side.

2. 10x10-foot backdrop featuring campaign mantra
Move Forward with Canon / table in front and
pop-up signage on each side.
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GONTAGT

Are you ready? If you have any queries, we are always
here to guide you. Please get in touch with us for
anything related to design, brand, or image licensing.

CANON PRODUCTION PRINTING

Nicole Ann Tully

Manager, Marketing Communications

& Sales Enablement Production Print Solutions
nschappert@csa.canon.com
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HERD IMAGERY
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INNOVATION IMAGERY

I &8
! -
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ENERGY AND MOVEMENT IMAGERY
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